
Packaging keeps the world organized.  
Whether it’s a packet for your M&Ms, a hamper 
for your dirty laundry or the bottle that holds the 

delicious liquid particles of your ice tea together, 
the things we put things in are important!



Product packaging is what most people think of 
when they think of packaging: it’s the box the toy 
comes in, the bottle with a label, the tag on a  
garment, the wrapper of a candy bar.

Each layer of packaging gives you a chance to 
tell a part of your story.



Outer packaging is the first thing a customer is going to see. 
It’s what protects your product from the elements. This could 
include the box that the product is shipped in or the shopping 
bag the item is placed in at the store.

THIS IS CALLED A SHIPPER - IT IS THE 
OUTER PACKAGING IT IS SHIPPED TO 
THE STORE IN. IT WAS PRINTED WITH 
A PROCESS CALLED FLEXO



This is the product that comes 
inside the shipper. 12 of these 
per shipper. Some retailers sell 
the whole box, some take out 
each quart and place those 
on the shelves. 



Inner packaging is what keeps your product nestled safely in 
the outer packaging. This might be packing peanuts or tissue 
paper that stops something from getting jostled or scuffed.  
Or it might be a sealed bag that acts to preserve freshness.
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For Clean Water wherever you want it.

BEDSIDE
WATER CARAFE

ASIS

ASIS

WWAT

Clean drinking water when you want it!

• Quench nighttime thirsts with water from
   this attractive carafe and tumbler!

• Place on your nightstand before bed

• Keeps water clean and dust free

• Glass tumbler inverts to fit over glass carafe

CLEAR PLASTIC 

INSERT DIELINE 

NOT SHOWN
Great for your office or garden too!

Bedside water carafe 
packaging project

Eileen Sinopoli
802.879.7884



Before you start your packaging design
—

3 crucial questions

There are three questions you must have 
the answer to before you start designing 
the packaging for a product:

 1. What is the product?
 2. Who’s buying the product?
 3.  How are people buying the  

product?



1. What is the product?

2.  Who’s buying  
the product?

 
3.  How are people  

buying the product?



Information you need to collect

Brand requirements

Sometimes a product is stand alone, and in other cases it’s representing an established brand. 
If your packaging needs to represent a certain brand aesthetic, make sure you’ve gathered the 
following information before you start:

Colors -  If you already have the CMYK values or Pantone Matching Values (PMS) colors include 
those as they’re specifically for printing. (If not, a hex code is fine, too.)

Fonts -  Make sure you have the proper fonts and any specific usage instructions  
(like kerning or weight).

Logo - If you need to put a logo on the package, make sure you have a vector file available.



What can you tell 
me from looking at 
this product line?

Brand?

Color?

Font?



Content that needs to go on the packaging

What this is is going to be pretty unique to your specific  
product, but you’ll want to make sure you have it all sorted 
out before you start design. Note that depending on your  
industry, there may be some things you’re required to put on 
your packaging for legal reasons.



You may need:

Written copy

This can include anything from the name 
of your product to a description to words 
enticing someone to purchase.

Imagery

Want to put photos on your packaging? 
You might have those ready to go be-
fore you start the design process OR use 
stock or sketches to placehold

Required marks

Depending on your product / industry, 
you may be required to include a bar-
code, nutrition information, association 
marks, etc.

Know what temporary content you need

Some products—like foods or cosmet-
ics—have additional information that 
needs to be put on different batches of 
products (expiration dates or batch num-
bers). You probably don’t want to print 
this directly onto your packaging as it will 
be changing regularly, but you’ll want to 
make sure you save space for a sticker 
or stamp to be placed at a later date 
with that information.
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Dielines
If you’re going with a  
standard-sized box or label, 
printers should be able to  
provide dieline templates that 
can be shared with a designer.
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What are the red 
dotted lines?



Think back to those 3 questions, specifically who’s buying your 
product and where are they finding it. You’re going to use that 
to create the information HIERARCHY for your package.

You may have beautiful photos of your product in action, a  
brilliant testimonial from a customer, a witty tagline that explains 
how you’re awesome, and a great graphic showing customers 
how to use your product. But when a shopper looks at your  
packaging they’re probably only going to remember one thing.  

What do you want that to be?
Pick the one absolute most 
important thing you want 
customers to know about 
your product. That should 
be the centerpiece of  
your design.

You can then add 2-3 things 
you want to show once 
they’ve picked up your  
product (or clicked on your 
link) that will close the deal. 
Let’s look at an examples:









Assignment: Choose 1 package from the front table

1. What is the product?

2. Who, do you think, would buy the product? Why?
 

3.  How are people buying the product? (Where?)

4.  What is the most important piece of information on this package?  
What is the 2nd most important? What is the third?

Want to know even more????
https://www.packagingdigest.com
https://www.canva.com/learn/packaging-design/



Packaging design glossary
—

Whatzzat mean? Here’s a quick guide to some common packaging design 
terms:

Adobe Illustrator (AI) file — Adobe Illustrator is a design program used to 
create vector images (which you will need for printing). Files created in this 
program have a .ai extension. You will need Adobe Illustrator to open these 
files. (If you don’t have it, that’s okay! Your printer will.)

Barcodes (UPC and EAN) — Barcodes are those groups of lines on any pack-
age. They have machine-readable data on them that stores information about 
the product, including price. There are several different types of barcodes, in-
cluding UPC (Universal Product Code)—the predominant barcode in North 
America—and the EAN (International Article Number (it was originally 
“European,” hence the E)—a global barcode. You may wish to apply for these 
before you get your packaging designed.

Bleed — In printing, you use a bleed when your design goes to the edge of 
your paper (or box, or wrapper). In this case, designers will actually add a 
little extra design to the edges (the “bleed”) so that when the design is printed 
and cut to the right size there’s some room for error if the cuts are a few milli-
meters off.

Canister — A round or cylindrical container, typically made of metal, and 
used for storing things like food and chemicals.

CMYK — Stands for cyan (blue), magenta (red), yellow and key (black). These 
are the four colors used in printing. Each color has a CYMK code that a print-
er will use to help color match between your design and the finished package.

Dielines —The flattened pattern of your product packaging. Designers and 
printers use them to create the proper layout for a package.

EPS — Stands for encapsulated postscript. This is 
a file extension for vector-based images. They can 
generally only be opened in specialized graphic 
design programs.

Digital printing — A modern printing method 
wherein information about the file is sent to a 
printer digitally and each piece of packaging is 
run individually through that printer. Digital 
printing is great for small-runs and short turn 
around times. Often times, the more traditional 
offset printing is more affordable for larger print 
runs.

Offset printing — A printing technique wherein 
plates of your design are created in four colors 
(CMYK). These plates are then run through a 
large, industrial printer. Offset printing has high 
setup costs (i.e. the plates need to be created), but 
in large volumes(usually over 1,000 or so pieces) it 
is more economical.

Pantone — Pantone is a company that created the 
Pantone Matching System (PMS). The PMS is a 
catalogue of standardized printing colors. Each 
color has an assigned number and can be repro-
duced nearly identically by any printer.

PDF — Stands for portable document format. It’s 
a versatile file format that be either a vector or ras-
ter (you want vector for packaging!) and supports 
both images and text. PDFs can be opened on 
nearly any computer.

Raster file type — Raster images are made up of 
thousands of tiny dots (pixels). As such, they are 


