
Design Brief:
Print Ad Campaign (& corresponding Web Banners)  

              Project
Description:  You have been hired by the State of Vermont to develop the following ad campaign: 

Encouraging people to visit Vermont on Vacation

You will begin by doing research on similar campaigns for VT and other states and keep your research in a folder in the project. 
(See Visual communication and Project Requirement rubric.) You will develop a concept and approach for the campaign (based on 
the Design Solutions pg 265-277). Use the research outline we discussed yesterday. Create thumbnail sketches and comps before 
designing on the computer. (Keep all these materials (thumbnails, comps, and research as they will be factored into your grade) 
You must develop: Visuals, headline, body copy, tagline and signoff
 A total of 4 print Ads:  Two Size 8 x 10 - one CMYK and one B/W 

Two. Quarter Page - 4 x 5, one CMYK and one B/W

After the completion of the print Ads you will convert your design to Web banners. Do not continue to this step until 
you obtain instructor approval. It is important that you keep these in mind when you are doing your print ads. You will create 
2 Web Banners in Photoshop using RGB color, 72dpi and layers.
  1. Size 728 x 80
  2. Size 240 x 400 

Audience:  Families with school aged children

Timeframe: 12-15 hours. It is important that 
you start to work within the time frame you 
have available. See the chart to the right to 
start tracking your time.

Important Note:  When you are given a size: 
Example: 1.5” x 4” 
The first number is always WIDTH

Research and Concept Development

Design

Revision

*each square is equivalent to .25 (15 mins)
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